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Global and Diverse

Large Fan Base

53 Events in 33 Countries 4.8 M fans attended events in 2008
Global, Regional or Targeted Programs 85 M fans in the US alone
Empowering Women Globally Positive Brand Attributes

Largest Women®s Pr of essi dthlat, Ydtpfol,rGltamoroOs, Captimating a t i
Breaking Barriers for Women®s Rights
Combined events with ATP World Tour

Significant Impact in China Unparalleled Tournament Experience
3 of top sports icons are Chinese WTA Tour players  Events are Entertainment Experiences
Largest WTA Tour event in Asia based in Beijing Fashion, Dining, Shopping, Music and Dance

Asia Pacific WTA Tour office located in Beijing

ATHLETICISM & GLAMOUR ON A GLOBAL STAGE



An unrivaled blend of worldclass athletes
with glamour, style and grace

Millions of world-wide fans who live a
healthy, active and affluent lifestyle

A yearround marketing platform in more
than 50 markets around the globe

A wide-range of media coverage provides
consistent coverage in the international
sports and lifestyle landscape
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