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LARRY SCOTT TO STEP DOWN AS SONY ERICSSON WTA TOUR CEO TO
BECOME COMMISSIONER OF NCAA'S PAC-10 CONFERENCE

e Six-year tenure as CEO highlighted by unprecedented growth for sport and business

e Tour Board to determine selection process for next Chairman and CEO in due course

MIAMI, Florida — The Sony Ericsson WTA Tour announced today that Larry Scott will step down as the Tour’'s
Chairman and CEO to become Commissioner of the NCAA'’s (National Collegiate Athletic Association) PAC-10
Conference, effective July 1, 2009. Scott will work with the Tour Board on the selection process for the next
Chairman and CEO.

“With women’s professional tennis more popular than ever, the Tour in the strongest business position in its
history and a fantastic senior management team in place, now is the right time for me to embrace a new
challenge consistent with my family and personal goals, and leave room for the next generation of Tour
leadership to take on new responsibilities,” said Scott.

“Under Larry’s leadership, the Tour and our sport have grown over the past six years beyond anyone’s wildest
expectations,” said Steve Simon, Tournament Board Representative and Chairman of the Tournament Council.
“As an organization and sport, we are positioned for continued success. We wish Larry the very best in his
new role, and are looking forward to beginning the process of selecting a new CEO for the organization to lead
us into the future.”

“Players have always appreciated Larry’s understanding of their issues and his sense of fairness, and the
results over his tenure in terms of player prize money increases, equal prize money to the men, promotion and
player health initiatives are major achievements,” said Lisa Grattan, Player Board Representative and
Chairperson of the Players’ Council.

During his six year tenure as Chairman & CEO of the Tour, Scott is credited with having engineered a
remarkable turnaround for the sport, with the Tour and women’s professional tennis in a stronger position
today than ever before in its history. Milestone achievements under Scott include: (i) passage of the Tour’s
Roadmap plan, the most sweeping reforms to the Tour calendar in history to enhance the women’s tennis
product, (ii) achievement of equal prize money at Roland Garros and Wimbledon, with the top 10 events in
women’s professional tennis now featuring equal pay, (iii) signing of the largest sponsorship deal in the history
of women’s sport and professional tennis with Sony Ericsson at $88 million over 6 years, along with inking
deals with a host of other major partners including Whirlpool and Dubai Duty Free, (iv) signing of the largest
television deal in the history of the Tour with Eurosport, (v) signing of the largest year-end Tour championships
deals in Tour history, with the event hosted by Doha, Qatar from 2008-2010 following a successful two year
stint in Madrid, and by Istanbul, Turkey from 2011-2013 at a total value of $84 million, (vi) significant global
expansion of the sport into new markets, including establishment of the Tour’s first ever Asia-Pacific
headquarters in Beijing, with the Tour poised for major growth in the world’s fastest growing market, (vii)
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launch of the Tour’s largest ever global marketing campaign, “Looking for a Hero?”, (viii) leadership role in the
introduction of more innovations to the sport than in its prior history, including electronic line calling, on-court
coaching, pre-match players interviews, interviews with coaches during matches and a new doubles scoring
format, (ix) unprecedented lifestyle and fashion coverage of the Tour’s players, and (ix) establishment of the
Tour on its strongest financial footing in history, including a 500% increase in sponsorship revenues and two
and one half times increase in overall revenues, a 40% increase in prize money and $710 million in new
stadium investments.
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MEDIA CONTACTS: Andrew Walker, Sony Ericsson WTA Tour, +1.727.871.5666, awalker@wtatour.com
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